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Situated in the heart of the Mediterranean basin, Tunisia has always been a meeting point
between the East and West, between Africa and Europe. Thanks fo its privileged geographi-
cal position, Tunisia asserts itself as a platform for investment, production and trade. With a
moderate climate and a favourable land fo the numerous cultivations, the Tunisian agricultu-
ral and agro-food products enjoy an undeniable brand image in foreign markets.
The agricultural sector has always played an important role in the Tunisian economy. It
confributes to about 7% in the GDP (in 2010) and employs about 18% of the active popula-
fion. It comprises more than 800 firms among which nearly 70 produce entirely for export.
Many of them are certified ISO 9001, 9002, HACCP, Global Gap, IFS, BRC,and adopt the
traceability system.

The oils and fatty substances as well as cereals and cereals by-products are the main
agribusiness activities followed by fruits and vegetables, fishery, milk and diary products.
Tunisia is the 2nd world producer, after the European Union, of olive oil with an annual
average production of 200.000 Tons (220.000 Tons in 2012). Olive oil is well known for its variety,
its distinctive characteristics and ifs high quality standard.

The exports of the agribusiness sector went from MTND 790 in 1999 to MTND 2,297 in 2014. The
share of olive oil is 22.5%. Libya is Tunisia’s major customer in terms of food products (23% of
the exports), followed by Italy (20%), France (8%). Spain (7%) and United States (6%). Tunisia is
the 2nd international exporter of olive oil, after the European Union. Given the highly-prized
quality of its dates, Tunisia is the First world exporter of dates (in term of value) and 1st supplier
of this product to the European Union. 85% of the exports of frozen sea products go to Malta,
Spain and Italy, and 96% of the fresh tuna is exported to Spain and Japan.

Efforts of diversification have been undertaken on new destinatfions: Middle East countries,
the African countries,Nordic Countries Australia... New developments in the organic
products also contributed to the enhancement of Tunisian exports to these destinations.

Tunisia also constitutes a competitive industrial production site offering a low production cost,
rapid response fime-periods, important upgrading and quality-enhancement programmes
as well as advantageous fiscal and financial incentives. Among the leading world class
brand names operating in Tunisia, we can mention ALSA, CANDIA, COCA COLA, DANONE,
KNORR, MAMIE-NOVA, NESTLE, CHAMBOURCY, HEINZ, EMMI efc...

WWW.TUNISIAEXPORT.TN



The olive tree is specific to Mediterranean regions. It flowers between mid-May and
Mid-June, the monsoon takes place atf the beginning of the summer, and the olives start to
ripen around autumn.

There are 65 million olive trees in Tunisia distributed all over the country covering an area of
1.7 million hectares, cultivated by 270,000 producers. This geographic distribution allows
the cultivation of different varieties assuring the satisfaction of all tastes.

Chemlali is one of the main olive tree varieties in Tunisia. It can be found on the eastern
coast, from Korba to Gabés, and represents almost Sfax's entire olive grove. It is also
widespread in Zarzis, Sidi Bouzid, and Maknassi. It produces an oil of an excellent quality.

The annual production reaching about 200,000 tons which represents 5% of the world
production and 25% of the internationally exchange quantities. More than 70% of the
produced quantities are exported. This olive grove has made Tunisia the second olive oil
producer in the world after the European Union with an annual production average of
200,000 Tons (220.000 Tons in 2013) which represents 22.7% of the Tunisian food processing
exports.

Tunisia produces olive oil of different tastes and qualities and the country is able of
satisfying all consumers’ tastes. The USA, Australia, Japan as well as the Middle East are
among the new markets that Tunisia is prospecting.The production is sfill increasing with
new systems of packaging and modern oils pressings.

v
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In Tunisia, the art of wine-growing and wine-making dates back to the earliest anfiquity.

The agronomist Magon, who lived in Carthage at the time of the Phoenicians, recorded
in his treaties of Agronomy viticultural, wine-producing practices that are still in use in this
day and age.

Today, Tunisian wine (which travelled in amphoras deep in the olds of ships to all the ports
of the Mediterranean) continues to boost the high repute that the sun, soil and time-ho-
noured Tunisian traditions have conferred upon it.Now, the vineyards extend over an area
of some 10,000 hectares (for dessert grapes) and of 17,000 hectares (for wine grapes).

Tunisian wines are rich in alcohol content, without excess of acidity, and soft, with the
character of new wines and an alcohol percentage of 11 to 12° for both red and rosé,
and a slightly lower percentage for white. The main brands produced include rosé with
62,4 % of the production, red 26,8 % and white 8,8%. The produce is marketed at 70 % of
wine under “Appellation d'Origine Contrélée” A.O.C., of which 20 % is granted the label
Ter Cru (First Vintage).

Nearly one fives of the production is exported (23.400 hl in 2013). Morocco, France, and
Germany are by far the largest three consumers of these wines, followed by Switzerland,
Cost Ivory and some Eastern European countries. Tunisia also exports bottled wine (225.000
bottles in 2013), to Morocco, France Germany, the remainder being more or less evenly
distributed among, Canada, Japan, Switzerland, Poland, South of Korea, ...

:i'}\\
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DATES X

Date is an oasis fruit of southern Tunisia.

In Tunisia, the Date Palm covers about 40,000 hectares and 5.4 million feet, 65% of which
are devoted to Deglet Noura variety that has a very high commercial value and is
mainly destined to exportation.The main production areas are the Jerid (Tozeur) and
Nefzaoua (Kebili) with 23,000 hectares and 53% of the national production. There are 250 b
varieties of Date-palm, four of which are of a particular importance to the country’s
economy: Deglet Nour, Kenta, Allig and Khouat Allig. The annual production average of
dates is about 140.000 Tons. The annual exports are 60.000 Tons especially the Deglet
Nour variety (102.00 Tons in 2013). Exported dates are treated in more than sixty stationsof
packaging registered for exportation. The exported production is destined to more than
sixty countries especially: Morocco, France, Germany, ltaly, Spain, Russia, Turkey,
Malaysia, Belgium and the Middle East. Tunisia is the first exporter of datesin the world (in
ferm of value), and the third in quantities.

The leader of all dates and a reference for top quality fruit, Deglet Nour is the most

established dessert date variety in the world. Deglet Nour is fraditionally Known as the *
Date of Shining Light * for its translucent blonde colour, its unique flavour with its fissues
naturally conditioned and referred to as " THE DATE " . Deglet Nour is for dates what
champagne is for wines. The only variety which can be sold on the branch. Keeps well
when refrigerated.

In the future, the production of dates will be increased thanks to the use of the new
technology of agriculture and bydeveloping the biologic protection of dates.
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TUNISIANEXPORTPROMOTIONCENTER (CEPEX) \(,l
LLEHTP MOA/AEPHKKU M PA3BUTUA SKCMOPTA TYHUCA  ruwsileon

Maison de L'Exportateur - Centre Urbain Nord- BP n° 225 - 1080 Tunis Cedex - Tunisia
+216 71 234 200

+216 71 237 325

www.tunisiaexport.tn

rapidcontact@tunisiaexport.tn

e @ & I B ©

Mrs. AZIZA HTIRA FITOURI

] Trade Promotion Organisation / OpraHusauusa Pa3sutua Toprosam

AGROEXPORT
ArPO3KCMOPT

& olina g5

7 Rue du Métal ZI -1080 Tunis cedex BP 303 Tunis - Tunisia
+216 70837 332

+216 70 837 207

www.papillon-confiserie.com

faiez.benarbia@planet.tn

e @ I B ©

Mr. FAIEZ BEN ARBIA

I Couscous, pasta, Vegetable oil, Biscuits, Candy, Halva / Kyckyc, makapoHHble nsaenus,
PactutenbHoe macno, MeyeHbA, Cnagoctm, Xansa.

DOMAINESHADRAPA S@)om’mg
AOM3H WAZPANA O HADRATA

Boulevard de la terre centre urbain nord 1003 Tunis - Tunisia
+216 78 599 300

+216 78 599 260

domaine-shadrapa.blogspot.com
abdelmoula.benfradj@vitis.tn

Mr. BEN FREDJ ABDELMOULA

e @ & I B ©

i wines / Buro

PRODEXPO MOSCOW/ FEBRUARY 2016
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FATLETER FrurT cEnTER
LEHTP NOAAEPXKU U PASBUTUA SKCNOPTA TYHUCA

35 Rue Mokhtar Attia 1000 Tunis - Tunisia
+216 71 859 186

+216 71 857 260

www fruitcenter-dates.com

fruits.center@gnet.com / sonia.fruitcenter@hotmail.fr

e @ & I B ©

Mr. LAMJED BEN ADDA

i Dates Deglet Nour, Dates Alig, dates Khouat Alig, pitted dates and organic daftes. /
duknum fernet Hyp, ®uHukm Annur, ®unnkmn Kyat Anaur, uHMKKM 6€3 KOCTOUEK M OpraHnYeckune
OUHUKM.

LAROSEBLANCHE ‘m,s%
BENIAAPO3A  'Blanche

Avenue Hédi Nouira - 4003 Sousse - Tunisia
+216 73211 511

+216 73211 515

www.rose-blanche.com

bassem.belkhiria@rose-blanche.com / contact@warda.tn

e @ I B ©

Mr. BASSEM BELKHIRIA

(I Pasta: Spaghetti, Macaroni, Couscous / MakapoHHble nsgenus, Kyckyc

EDEX LEPI DOR EXPORT
3AEKC /13NN OOP 3KCNOPT

Ayl
LEPI DOR

Route de M'Saken - 4002 Sousse - Tunisia

+216 73 233 055

+216 73 335 231

www.lepidor.com.tn

edex@lepidor.com.tn

e @ & I B ©

Mr. MOHAMED MAAROUF BOURAOUI
[l couscous, Pasta, semoule / Kyckyc, MakapoHHbie usgenus

PRODEXPO MOSCOW/ FEBRUARY 2016
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GROUPEMENTINTERPROFESSIONNELDESFRUITS : GIFRUITS

MEXMNPO®PECCUOHA/IbHOE ®PYKTOBOE COAPYXECTBO: GIFRUITS

P.O.Box: 2 rue Badii Ezzamen, Cité Mahragéne -1082 Tunis, Tunisia
+216 71787 721

+216 71 786 206

www.gifruit.nat.tn

gifruit@gifruit.nat.tn

e @ & I B ©

Representative: Mr. SAMIR BEN SLIMANE

[l Activity : The Interprofessional Groupement of fruit is a public institution which the main tasks are:

Facilitate coordination between professionals and the administration in order to define
the objectives of different sectors (dates, citrus and fruits).

Contribute to the improvement of product quality and marketing and assists professionals
to integrate scientific and technology evolution.

AearenbHocTb : OcHOBHaA 3aaa4a GIFRUITS :
YnpoLeHne KoopANHALUN MeX Y CNeLnanmucTamm U agMMHUCTPaL el B LLeNAX BbiABNEHNUA 3a4a4
Pa3/INYHbIX CEKTOPOB CE/IbCKOX03ANCTBEHHOIO NPOM3BOACTBA.

CopeicTame B yyylleHWM KauyecTsa NPOAYKLMM U MapKETMHTA, a TakxKe CnocobCcTBoBaHMe
YyCOBEPLIEHCTBOBAHMIO TEXHOIOTUIA.

PRODEXPO MOSCOW/ FEBRUARY 2016
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Pacnosio>keHHbI B caMoM LieHTpe CpeanseMHOMOpPCKoro 6acceitHd, Mexay AdpuKoi 1
EBponoi, TyHWc o6beauHsieT B cebe BocTouHyto v 3anagHyto kynbTypy. bnarogaps ceoemy
YHUKA/IbHOMY FeorpadpnieckoMy pacrnosioxkeHuio, TyHUC siBnseTcs 6naronpusiTHom
CTPAHOM A1 UHBECTULLWIA, CeNIbCKOrO XO3SMCTBA U TOPrOB/W. YMEPeHHbIN KAMMAT 1
NI0A0POAHAS 3eMJisi CO3AAI0T HROCMOPUMOE MPEMMYLLLECTBO AJ18 MPOM3BOACTBA
CeNIbCKOX03SMCTBEHHbIN MPOAYKTOB, KOTOPbIE BbICOKO LLeHSITCS HA 30PY6e>KHbIX PhIHKAX.

7% ot BB (B 2010 1) 1 06ecreumnBas 3AHSTOCTbIO npuMepHo 18% AKTUBHOrO HacesneHusl,

npeactasieHa 6osnee 800 KOMNAHMSMM, U3 KOTOPbIX 0KOJ10 70 3AHMMAKOTCS MOJIHOCTbIO
3KCMOPTHbIM MPON3BOACTBOM. MHOrMe 13 H1x obnaaatoT cepTMchKuTaMM 1SO 9001, 9002,
HACCP, Global Gap, IFS, BRC, 1 COOTBETCTBYIOT BbICOKOYPOBHEBbIM TPEGOBAHMSIM.

OCHOBHbIMU NPOAYKTAMMU TYHUCCKOro CeIbCKOX039MCTBEHHOMO NMPOM3BOACTBA SIBJIAIOTCS

MACSIA ¥ MOC/I0>KMPOBbIe MPOAYKThI, KPYMbl U PYrie 3epPHOBbIE KYbTYpbl, O TaKKe
dppyKTbI, 0OBOLLYM, PbIGHbBIE MPOAYKTbI, MOJIOKO M MOJIOYHbIE MPOAYKTbI. TYHUC 3aHUMaeT
BTOpoe MecTo (nocre EBporbl) B MUpe Mo MPOM3BOACTBY OJIMBKOBOIO MAC/A CO CPeAHUM
rofl0BbIM 06beMOM Mpou3BoAcTBd B 200.000 ToHH (220.000 ToHH — B 2012 T.). TyHuccKoe
OJIMBKOBOE MACJIO LIEHNTCS 30 PA3HOO6Pa3Me COPTOB U UCKJTIOUMTESIbHO BbICOKOE KAYeCTBO.

C1999 r. no 2012 r. CTOMMOCTHbI 060POT SKCMOPTA TYHUCCKUX CeNIbCKOXO3ANCTBEHHbIX
npoaykToB nosbicuncs ¢ 790 maH. TND no 2,577 maH. TND. Jlons 0fiMBKOBOro macnad ot
BCero 06bemMda 3KCMopTa cocTABASET 22,5%. OCHOBHbIM MOTPe6UTENEM TYHUCCKOM

npoaykuun seagetca JInsms (23 % oT BCen obuien gonm 3|<cr|opTa), nanee cneayoT
Utanus (20%), ®paHupms (8%), Ucnanus (7%), CLUA (6%). TyHuC gBNISIeTCS BTOPbIM
MWPOBbIM 3KCMOPTEPOM OJINBKOBOFO Mdcsd, nocse Esponelicioro Cotosa. Takske BbICOKO
LLeHsITCs Ha pbiHKe EBponeiickoro Coto3a TyHUCCKME OUHUKM, MO SKCMOPTY KOTOPbIX TyHUC
TAK>KE 30HUMOET MepBoe MEeCTO U MepPBbIM MOCTUBLLUKOM B @BPOMeNCKMe CTPAHbI
pUHMKOB. 85% TYHUCCKMX 30MOPOXKEHHbIX MOPENPOAYKTOB 3KCMOPTUPYeTCs B MasibTy,
Wcnanuio n Utanwmio, n 96% ceexkero TyHua — B Mcnanuio v SnoHuio.

MpeanprMHUMaloTCS Mepbl MO PACLLMPEHMIO 30HbI SKCMOPTA TYHWUCCKMX NPOAYKTOB MO

CneflyioLLVMM HOMPABEHNUSIM: CTPAHbI CpeHero BocToka, AdprkaHCKMe CTPaHbI,
CeBepHble CTPaHbI, ABCTRPAAVS.

MocTosIHHOE YCOBePLUEHCTBOBAHME NPOLLECCd MPOU3BOACTBM OPFAHUYECKUX MPOAYKTOB
TAK>Ke CMOCO6CTBYET MOBbILLIEHMIO TYHUCCKOrO 3KCMOPTA B 3TUX HAMPABIEHUSIX.
KOHKYPEHTHBIMM MPEUMYLLLECTBAMM CeJIbCKOXO3SMCTBEHHOM NPOMBbILLIIEHHOCTH TyHUCa

ABNAKTCA HU3KWE LieHbl HO NMPOAYKTbI, 6bICTPOTU perynnpoBaHus CbOPMUJ'IbeIX BOMPOCOB,
nposefeHne BAXKHbIX AJ151 NOJIHOLLeHHOro CoTpyaHuU4ecTed MePOI'IpI/ISITVIVI, d TAK>Ke
Hanorosble 1 q)VIHCIHCOBbIe nooLLLpeHns.

WWW.TUNISIAEXPORT.TN




OnuBkoBoe AepeBo perMoHos CPG,D,M?:EMHOFO Mops obnagaetT 0CO6eHHbIMU KAYeCTBAMM.
,D,epeso LBeTeT C cepeuHbl MAs A0 cepednHbl UOHS, 1 rnocie JIeTHero cesoHd ,D,O)K,D,eﬁ,
OJINBKW HAYUHAIOT CO3pPeBATb.

B TyHunce HacumTbiBaeTCS 65 MUISIMOHOB OJIMBKOBbIX JAE€PeBbeB, PACCAXKEHHbIX MO BCEM
CTPaHe Ha niowaan 1,7 rekTapos, BblpdLMBAHMEM KOTOPbIX 3aHMMmatoTca 270,000
CMeLnaImncToB.

Chemlali — 3To ocHOBHO B, ONIMBKOBbIX JlepeBbes B TyHWCe. ITOT COPT BbIPALLMBAETCS
Ha 3anagHom 6epery ot Kopbbl go fabeca, npesctasneH noyty Bcei Ccharckomn
OJIMBKOBOM poLLieit, M pacnpocTpaHeH B 3apsuce, Cuau, 1 MakHaccu. U3 onmBoK 3Tux
flepeBbeB NMPOV3BOAUTCS OJIMBKOBOE MAC/O MPEBOCXOAHOMO KAYeCTBd.

5% M1pOBOro NpousBoACTBA U 25% OT 06beMa MUPOBbIX Npoaak. bonee 70%
MpOM3BeAEeHHOro Macnad akcrnopTupyetcs. baaroaaps TakoMy pocTy TyHUC CTAN BTOPbIM
MPOV3BOAUTE/IEM OJIMBKOBOIO MAC/A Mocsie EBponeitckoro colosa co CpeH1M rofoBbiM
06beémom B 200,000 TOHH (220,000 TOHH B 2012), yTo coctasnset 27 % oT Bcero
aKcnopTa npoaykTos TyHuca.

TyHVC NpeasiaraeT orpoMHoe pa3Hoobpa3ne BKYCOB M KAYECTBA OJIMBKOBOFO MACSId, YTO
YA0BJIeTBOPSIET NOTPEBHOCTSM BKYCOB Jilo6oro notpebutens. TyHUC yyKke naaHupyeT
BbIxog, Ha pbiHkK CLUA, ABcTpanum, SnoHum, a Takske ctpad CpegHero Boctoka.

O6bembl npousBoACTBA MOCTOSIHHO YBeJIMHUBAIOTCS 6110FO£I,0P$| HOBbIM

06beM rofoBoro NPoM3BOACTBA Macsid gocturaet okono 200,000 ToHH, 4TO cocTasnsgeT .

TeXHOJIOrUsaM YrnakKoBKU 1 cCoOBPpeMeHHbIM CpeACTBAM MPeccoBaHUS.




/ICTOKM TYHMCCKOTO MCKYCCTBA BbIPALLMBAHMS BUHOTPAA V1 MPOM3BOACTBA BUHA BOCXOAMT K
AHTWUYHbIM BpemMeHAaM. MeToibl BMHOrpaAdpCTBd, YHAC/eA0BAHHbIE OT drpoHomMd Marowa,
XVBLLIETO elile BO BpeMeHd PuHmnkmiLes B KapdareHe, Mcnonb3syioTes 4o cux nop
TYHUCCKUMY MPOU3BOANTENSIMU HAPS Y C COBPEMEHHbBIMYI TEXHONOMSIMU.

CerosiHs, TYHMCCKOR BUHO (KOTOpOe MepeBo3nM elLie B My6oKMX aMAPOPAX HA KOPABAsX BO
BCe NOpTbl CPeAN3EMHOrO MOPS)) 10 CX MOP BBICOKO LEHNTCS, KOK 1 TYHUCCKME OCBSILLEHHbIE
BEKAMM TPAMLLAM.

Ha aHHbBIM MOMEHT 06LLLas MIOLLAAbL BVMHOTPAAHMKOB NOKpbiBaeT npumepHo 10,000
rektapos (ans aeceptHoro suHorpaaga) 1 17,000 rekTapos (ans nponssoacTea BUHA).

TyHMCCKl/]E’ BMHA OOrAThl AfIKOronem 6e3 U3ULLIHEN KUCIIOTHOCTY 1 MATKUM, C XAPAKTePHbIM
A9 MOJ104bIX BUH,

MPOLEHTHbIM COLep>XaHMeM aJikorosns ot 11 no12 rpadaycos nas COPToB KPACHOro 1 po30BOro
BVH, 1 C HE3HAYUTEJIbHBbIM MPOLLEHTOM COAePXAHWS AIkorons ang 6enoro BMHA.

[Tpor3B0ACTBO PO30BOrO BUHA COCTABNSET 62,4%, KpacHoro — 26,8% u 6enoro — 8,8%. 70%
BMH MMeEIOT NMoATBepXKAeHe NO4IMHHOCTA HAVMEHOBAHKS (A.O.C.), 13 KoTopbix 20% -
NepBOro OTXXUMA.

OKos0 0fHOW NSTOM MPOLYKLMM SKCMOPTUPYETCS (23.400 rekTonmTtp B 2011 r.). OCHOBHbIMMU
NOTPEOUTENAMU TYHUCCKMX BUH SBISIOTCS MAPOKKo, PpaHLms, fepMaqnsg, a Takke
LWeenuapus, KoT-g'VByap 1 HekoTopble CTpdHbl BoctouHoM EBporb!.

TyHMC TAKKe 30HUMAETCS 3KCMOPTOM Oy ThIIOUHbBIX BUH (225.000 OyTbinok B 2012 r)e
Mapokko, PpaHLmio, fepmanmio, Karagy, dnonuo, LLsenuapuio, Monbiuy, KOxHYio Kopeto.

‘.
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OUHNKU A

DUHUKK — 3TO paickuin hpyKT tora TyHuca.

B TyHuce, dorHMKOBbIE MAsIbMbI paccakeHbl Ha 40,000 rekTa, copt JerneT Hyp,
MMEIOLLLWIA BbICOKYIO KOMMEPYECKYIO LIeHHOCTb M OCHOBHAS! HaCTb KOTOPbIX
MPeAHU3HAYEHA A1S SKCMOoPTA.

OCHOBHbIe MPOU3BOACTBEHHbIE PervoHbl pacronosikeHbl B XKepuae (Tozop) v Hedhzaya
(Ke6unm) ¢ nnowanbto & 23,000 reKTAPOB, YTO COCTABNSET 53% rocyAdpCTEEHHOTO

npouseoAcTea.

Paznuuaiot 250 cOpTOB PUHMKOBBIX MaSbM, 4 U3 KOTOPbIX MMEIOT 0Co60e 3HaYeHWe AJist
3KoHOMMKM cTpaHsbl: flernet Hyp, Kenta, Anaur n Kyat Anaur.

CpenHui1 rofjoBoii 06beM MPOU3BOACTBA CHUHUKOB COCTABASIET MPUGAM3MTENLHO 140,000
TOHH. F0fl0BOM 06BEM 3KCMopTaA cocTarisieT 60,000 TOHH. DKCMOPTUPYEMbIE OUHUKM,
obpabaTbisatoTcs B 6osee yem 60-Tv yNAaKoBOYHbIX MpeanpuaTusix. Mpogykums
aKkcrnopTupyeTcs B 6onee, Yem 60 cTpaH: Mapokko, paHums, fepmanug, Utanus,
Ncnanus, Poccus, Typuus, Manansus, benbrus n ctpansl CpegHero Boctoka. TyHuc —
NepBbIil B MUPe 3KCMOpPTep OUHMKOB B CTOUMOCTHOM OTHOLLEHUM, U TPETUI — B
KOJIMYECTBEHHOM.

Jlernet Hyp gBnsgeTca cambimM BOCTPe60BAHHBIM COPTOM B MUpe. TpaauumonHo llernet
Hyp HasbisatoT “PuHuK CusitoLero ceetda” 61arofdpsi €ro rosynpo3pavHOMyY CBETIOMY
LiBETY 1 ero yHUKasbHoMy BKycy. JlerneT Hyp cpefu ovHMKOB 30HUMAET Takoe
MosoXKeHme, KAk 1 LamnaHckoe cpeam BuH. OCO6eHHOCTbIO 3TOro COpTa TaK>Ke
SIBJISIETCS TO, YTO OH MPOJJETCS HA BeTKe. N1t COXPUHEHWS MOJIe3HbIX KAYeCTB chMHMKOB
Heo6X0AMMO NX XPAHUTb B OXJIA>KAGHHOM MecTe.

MnaHupyeTcs yBennyeHe NPon3BoaCTBA PUHUKOB 61arofdps UCMOsb30BAHMIO
HOBEWLLIMX TEXHOJIOM MM CeNIbCKOXO3SMCTBEHHOrO MPOM3BOJCTBA U PA3BUTUIO CUCTEMDI
6110/10rMYECKOM 3aLLLNTBI (OUHUKOB.

PRODEXPO MOSCOW/ FEBRUARY 2016
WWW.TUNISIAEXPORT.TN



USEFUL ADDRESSES NMONE3HbIE AQPECA

TUNISIANEMBASSY INMOSCOW,RUSSIA NoCoNIbCTBO TYHUCA B MOCKBE, POCCUA

Q M. Nikitskaya Street, 28/1 Moscow 123001 - Russia
= (+7) (495) 291-28-58
g (+7) (495) 291-85-77

atmos@post.ru

CEPEX - EXPORTPROMOTIONCENTER Sl e L UL
¢  Centre Urbain Nord -BP 225 -1080 Tunis ~Cedex ~Tunisia
@ +21671 234200
& 21671237325
@  www.tunisicexport.tn
@ rapidcontact@tunisiaexport.tn

GENERAL DELEGATION OF CEPEX IN MOSCOW  NPEACTABUTENIbCTBO CEPEX B MOCKBE

¢
=
(=]
©
@

28/1, Malaya Nikitskaya ST, 123001 Moscow, Russia
+7 495 6903470 / +7 905 590 32 78

+7 495 6902378

www.tunisiaexport.com

rct.moscou@mail.ru
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TUNISIAEXPORT

www.tunisiaexport.tn e

Maison de I'Exportateur . Centre Urbain Nord . BP n°225 . 1080 Tunis Cedex
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